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Summary and Recommendations

The information contained in this report covers the period between
April 1 and April 31. During the month of April, users completed 253
individual assessments. Compared to the prior reporting period, which
encompassed two months, February and March, the overall usage is
increasing substantially.

Given the demographics and needs of those using the system, it is
important for the Youth & Family Master Plan (YFMP) committees to
continue their efforts to reach out to social service organizations—they
should encourage partners to enter their information in the database to
better meet the needs of the community.

Much of the demographic data collected thus far has remained
relatively unchanged—the change, however, is in the type and level of
need. Users utilizing the database were, in higher frequency,
searching for programs that provide housing, employment, and
transportation assistance, respectively. This is a dramatic shift from
prior reporting periods where majority of users sought out family
support and recreation services.

Specifically, this reporting period depicts community needs more
closely associated with protecting and/or obtaining work and income
supports. A surprisingly high amount of users stated they participate in
the Food Stamp program and receive Temporary Aid to Needy
Families (TANF) and General Relief (GR).

Half of those utilizing the database reported living with relatives or in a
car; this is a high probability they are technically homeless. Coupled
with the average family size and income statistics collected, it is safe to
say that there are a substantial number of homeless working families
(low-wage earners) seeking services and/or being served by social
service organizations in the city of Pomona.

Equipped with this information, YFMP committees can more easily
gualify the need to leverage all available resources. As the look and
feel of community need is quickly, and constantly changing, it is
imperative that partners continue to support strategies designed to
eliminate service duplication by improving communication and, when
possible, share resources (e.g., volunteers, funds, office space,
equipment, etc.).

Overall comments

For this reporting period, the number of times people used the intake
was greater than the number of times people visited the site. This
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indicates that users are now visiting the site and use it multiple times,
rather than visiting the site once and exiting afterwards.

It is evident that the outreach effort of YFMP partners is working. The
increasing number agencies present in the database are strengthening
the social service safety net in Pomona.

User Profile

Sex Male: 137
Female: 116
Obs: 253

Average Maximum Minimum SIENREIE
Deviation

34.64 11.05

Household Size

Average Maximum Minimum SIENREIE
Deviation

1.81

Dependent Children

Average Maximum Minimum SIENREIE
Deviation

0.94
Income
Standard
1033.41 | 32000 3757.36
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Savings

Deviation
209.03 10000 998.05
Vehicle Value

Deviation
1154.22 | 28000 4338.37
Demographics
Citizenship

Citizen Resident

None
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Housing Status
Relative

Car or Street

Own

Rent

The majority of users are technically homeless or living in overcrowded
conditions. This has been the case for many months. These figures
are important as they, undoubtedly, signify opportunities to address the
economic instability of children and families in Pomona.

Race

American Indian

Multi-racial

Although the majority of users self-identified as Latino, more users of
other races/ethnicities appear to be utilizing the system.
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Medical
Employment
Healthy Families
MediCal
None

There was an increase in the number of users who indicated they have
Healthy Families as compared to last month. The number of uninsured
users continues to represent the majority.

Receiving Government Assistance

More users during this reporting period stated they received Food
Stamps and TANF than in previous reporting periods. After more than
two months in the lead, the number of users utilizing SSI dropped by
almost half.
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No: 247
Veteran Users Yes: 6
Obs: 253
. No: 228
Criminal Record Yes: 25
Obs: 253
. No: 232
Married Yes: 21
Obs: 253
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No: 225
Foster Youth Yes: 28
Obs: 253
No: 249
Pregnant Yes: 4
Obs: 253
. No: 245
Disabled Yes: 3
Obs: 253
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User Needs

Basic Needs

During this reporting period, the majority of users sought out
employment, food and transportation services, respectively. The
search for food was not as high as it was last month. Transportation,
however, continues to be sought out at a consistently high rate.

Education

The order of education-related services remains the same. Tutoring
services have always led in this category. In an attempt to make more
educators aware of how to best address the needs of the community,
Idealistics’s staff conducted SafetyNet training at Pomona Unified
School District’s Diversity Fair.
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Medical

Although the overall number of users searching for medical services
has dropped, the majority continues to look for dental services. As a
result of these figures being so high each reporting period, Idealistics’s
staff conducted SafetyNet training for the case management and
discharge staff at Pomona Valley Medical Hospital.

Counseling
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Legal

These figures indicate a growing number of people searching the
database for legal assistance regarding housing issues—probably as a
direct result of the mortgage crisis. YFMP staff should examine these
results closely and determine whether it is within their scope to
proactively collaborate with community organizations that educate and
advocate on foreclosure prevention issues, such as LA Neighborhood
Housing Services, Neighborhood Housing Partnership, Springboard,
and/or ByDesign Financial Solutions.

Family Services

Users continue to search for parenting services at a much higher rate
than gang prevention/intervention and mentoring programs. This is
probably the case because there are not many organizations offering
such services in the database.

Recreation
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The overall number of users searching for available recreation
resources has significantly decreased—»by almost half. After school
programs, however, continue to be the most sought out service.
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Service Maps

Average Household Size and Poverty

High poverty

High poverty, large
average household size
overlap

Large average
? household size

The solid red areas labeled “Large average household size” are areas with mean
household sizes between 4 and 5 people per household. The more translucent
yellow area labeled “High poverty” represent census blocks with 1,152 and 2,847
living below the poverty line. The blended area orange colored area labeled
“High poverty, large average household size overlap” is the area with high
poverty and large average household sizes.
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The data for this reporting period indicate that the majority of the users reside
with relatives or in their cars. The map above represents the distribution of
programs, such as food, clothing, income and work supports, and transportation.
Notably, many of these programs are located outside of the orange area of
overlapping high poverty and large household sizes.
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